
 

 

NOW RECRUITING 
HILLSBOROUGH COUNTY AVIATION AUTHORITY 

DIRECTOR OF AIR SERVICE DEVELOPMENT 
 
ABOUT THE AIRPORT: 
 
Tampa International Airport is the premier gateway to the West Coast of Florida with a 
market area of 7.3 million people living within a two-hour drive. The airport serves 
approximately 17 million passengers per year with 73 domestic and international 
destinations. Major airlines at TPA include Southwest Airlines, AirTran Airways, Delta 
Airlines, US Airways, Copa Airlines, JetBlue Airways, United Airlines, American Airlines, 
Spirit Airlines, Frontier Airlines, British Airways, WestJet, and Cayman Airways. The 
airport is renowned for its excellent facilities and relentless focus on customer service. 
In a recent CNN poll, travelers voted TPA their 6th favorite airport in the world – the only 
US airport to make the list. 
 
POSITION SUMMARY: 
 
Under the general direction of the Vice President of Marketing, directs the strategic and 
tactical efforts to attract airlines to increase flights in domestic and international 
markets.  This key leadership position develops effective relationships with internal and 
external stakeholders to meet the Authority’s goals and objectives, executes short and 
long-range marketing initiatives to build the core business of passenger and cargo 
service, and provides situational awareness of the airport’s regional market. 
 
PRINCIPAL ACCOUNTABILITIES: 
 

 Attracts airlines to increase domestic and international flights. 

 Cultivates and maintains engaged relationships with airline and industry 
partners. 

 Implements the Air Service Incentive Program (ASIP). 

 Analyzes and combines many sources of data 

 Collaborate closely with key internal departments to accommodate all 
contractual, facility, telecommunications, and other needs with new entrant 
airlines. 

 Prepares passenger and cargo sales call plans and reports on status and results. 

 Develops and manages Customer Relationship Management systems. 

 Reports both TPA and global traffic trends on a regular basis. 

 Develops and maintains relevant comparisons for TPA and other markets. 

 Develops and maintains survey databases on TPA airport customers, customer 
needs, and customer satisfaction. 

 Provides input to establish the Authority's goals and objectives. 

 Leads logistical and analytical elements of major industry trade events. 



 

 

 Directs and oversees contract consulting firms and authorizes expenditures. 

 Coordinates Board approval process for Marketing-related policy changes and 
contracts for services. 

 Develops periodic short and long term forecasts for the Authority's budget. 

 Prepares business plans to support budget requests and administers approved 
departmental budget. 

 Interviews, selects, supervises, develops, counsels and if necessary, terminates 
subordinates in accordance with established policies. 

 Performs related duties as assigned. 
 

REQUIRED KNOWLEDGES AND ABILITIES: 
 

Knowledge of: 

 Domestic and international airline passenger and air cargo operations and network 
decision-making processes. 

 Research methods, practices, and relevant sources for tracking and analysis. 

 Principles and practices of passenger and air cargo carrier route planning.  

 Aviation regulatory affairs and airport airline use agreements. 

 Effective marketing strategies 

 Graphic design 
 
Skills: 

 Assertive and dynamic interpersonal communication  

 Complex statistical analysis of demographic, psychographic, and industry data sets 

 Advanced proficiency using spreadsheet, database, and presentation software 

 Curiosity and experimentation 

 Negotiation and influence 
 

Ability to: 

 Rapidly develop relationships of trust 

 Build and function effectively within strong dynamic teams to achieve common goals 

 Prepare effective business cases 

 Communicate masterfully in oral and written formats 

 Develop spreadsheets with complex formulas, Pivot Tables, and statistical analysis.  

 Prepare world-class marketing materials to support the Airport’s brand strategy. 

 Exercise sound independent judgment within general policy guidelines. 

 Work within budget constraints, under deadlines, and coordinate several concurrent 
assignments 

 Travel extensively to deliver presentations and develop long-term partnerships. 
 
QUALIFICATIONS: 
 



 

 

This classification requires a combination of education and experience reflecting 
possession of the required knowledge, skills and abilities.  A typical combination would 
include graduation from an accredited college or university with a Bachelor's Degree in 
business, marketing, market research, or other related field; plus eight years of 
demonstrated experience in work directly associated with airline route economics, 
including route planning experience at an airline, as an airline or airport consultant, or 
similar experience in the Aviation industry. 
 
Salary and Benefits: 
Annual salary range: AA6 – $105,000 - $170,000 
 
To Apply: 
 
In addition to completing the application (download here) and EEO Questionnaire 
(download here), please submit a cover letter to include a one-page description of 
qualifications, experience and three references to fax number 813-870-8704. 
 

http://app.tampaairport.com/airport_business/employment/Unclassified%20Application.doc
http://app.tampaairport.com/airport_business/employment/EEOC%20Questionnaire.docx

